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Reputation Management in a New Media World - Sjnce 1998
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~ Reputation Management in a New Media World - Since 1998

\We have more than 20 years of experi-
. ence in leading economic sectors such
ST as automobile, biotech, pharma,
] transport or high-tech. Our team for the
legal sector has acquired an outstand-

ing position over the years. \We cover
the full scale of media: print, digital, ra-
dio, TV and social.

For us, the umbrella is a symbol for
protection. In the literal sense
against the inclemency of the ele-
ments. In the metaphorical sense
against public arousal, stakeholder
criticism or fake news.

The active management of your
reputation is as important for your organization as your
financial or your sales management.

We take professional care of you.

We will not leave you standing in the rain!
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- Building a good reputation is a strategic project for any
TR T organization.

Reputation is the picture of you in the public sphere. It
e is based on-the excellence of your services and prod-=
ucts, on your proven successes in your business area.
All this is of no value, if your stakeholders do not know
== = about it. * ===

l ] ~ We work on your reputation so that you can
o ~ Influence your position in the market

T — Convince prospects

;- Be visible to stakeholders

Sell your services

___To achieve this, we define your eco-system

and identify the relevant channels for each of
~ them. We find the right message and consoli-
date your relationship with all your stake-
holders. We create trust between you and
your eco-system.
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- keep

To keep a good reputation is based
on two basic factors: the spreading
of the successes of the organiza-
tion into the market and the aware- La 1'
ness of the opinion stakeholders

have of you.

We take care of this by using com-
munication channels established
in your eco-system and monitor
the results along defined listening
points.

The integration of your entire or-
ganization through good internal
communication channels will be
one of the key tools for supporting
your efforts.

We make your successes visible,
collect positive and negative criti-
cism and work on the continuous
improvement of your messages
through feedback loops.



- protect

To take measures to
tect your reputation is U
ble in times of crisis. Th
gatekeepers in social an
hysterical media are one of ti
greatest challenges for an orgai
zation. The preparation for crisis
management is a must.

founded criticism, misleading
fake news and mali-
to be fended
is to keep its

reputation.

ve this, communication
channels have to be actively and
regularly screened and listened
into. Contingency plans have to
be in place.




- ourQ.Ertlse IS the clue
to your value

With our brand lawyerpress@

we have been serving organi-
zations, institutions, associa-
tions, law firms and profession-
als in the legal sector for more
than 10 years.

Lawyerpress News, Lawyer-
Vand the online radio platform DERECHO ablerto - or
ith social netwofks - are our platforms for a profeSS|
nagement.

lawyerpress®
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For more than 20 years W
have been advising and ace.
companying German compa-
nies into the Spanish market.
Our approach to reputation
management was a key factor o
for this. "
Our solid knowledge of both business cultures allows us to be an ex-
pert partner for guiding, analyzing, building and maintaining the repu-
-  tation of organizations with a German DNA within the Spanish mar-
ketplace.

Experience tells us that new
entrepreneurs neglect their
reputation management by fo-
cusing on the development of
products and services. Gener-
ally speakmg they believe that their digital ecosystem is enough tQ S—
getiand stay in touch with their stake-holders as a start-up. g
Weldon't think so. This is why we help to build strong relationships
ﬂ: ‘ with'the stakeholders of young organizations. We know how to not

take up valuable resources from start-ups. We rather help you find
vane resources for your special situation.
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Reputation Management
Corporate communication
Institutional relations
Events organization
Production of webinars
Publishing of e-books

Production of magazines, videos
and newsletters

Reputation management in crisis
situations _—

Communication during litigation

i - 5 Communication during mergers &
%a e s o T S . acquisitions
Internal Communication & %

Training for company spokesper-
sons

Designing and writing of promo-
tional texts

Social Network Management
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Hans A. Bock

is the founder and di-
rector of STRONGele-
ment,; editor of differ-
ent media dedicated
to the legal sector
(Lawyerpress.com,
Lawyerpress.TV and
DERECHO abierto).
For more than 20 L.!/ e
years, he has been
dedicated to corporate communication, being
a forerunner in the use of websites, blogs and
social media.
Hans is co-founder of Journalists without Bor-
ders in Spain, member of the Commitee of
Concerned Journalists, member of ACIJUR
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Carlos R Adeva

is internal communi-
cation consultant of
STRONG element

Psychologist by pro-
fession, he has helped
iIndividuals and com-
panies in areas such as
conflict resolution,
stress in the work-
place, motivation and team management,
coaching and training, as well as marketing and
business communication.

and member of INKIETOS.

Nuria Ribas

IS senior
content
and strate-
gy con-
sultant.
Former ed-
itor in chief
of Dossier
Empresari-
al (2011 to
2014)'she currently is co-director
and host of the radio program
Derecho Abierto.

Great expert of the business world
and specialist in the design of
communication strategies.
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CONTACT HQ
PENA SACRA 18
28260 GALAPAGAR
PHONE: + 34 91 858 75 55
hello@strongelement.com
www.strongelement.com

Madrid - Barcelona—Valencia— Alicante—Muni



